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Abstract:  
 

This study investigates the behavioral and perceptual factors that influence the political 

perspectives of residents in Bangkok, Thailand. In an era of rapid digital transformation 

and evolving civic engagement, traditional demographic determinants of political 

orientation are being increasingly supplemented by dynamic influences, including 

media consumption, political participation, trust in information sources, and individual 

interest in politics. Employing a quantitative research design, data were collected from 

400 respondents using a stratified random sampling technique across all 50 districts of 

Bangkok. A structured questionnaire was used to measure six key independent 

variables: political news consumption, political participation, trust in political 

information sources, perceived political efficacy, social media usage for political 

engagement, and interest in national politics. Multiple regression analysis was applied 

to examine the predictive power of these variables on political perspective. 

The results revealed that interest in national politics, political participation, trust in 

political information, and news consumption had a significant influence on political 

perspectives. At the same time, social media usage showed a marginal effect, and 

perceived efficacy had no significant impact. These findings suggest that in Bangkok's 

urban context, political attitudes are shaped more by active engagement and trust in 

information than by one’s self-perceived influence over political processes. The study 

contributes to the growing body of knowledge on political behavior in Southeast Asia, 

highlighting the importance of fostering credible information environments and 

participatory opportunities to support democratic development. Implications for civic 

education, media policy, and future research are also discussed. 

 

1. Introduction 
 

Political perspectives continually evolve and are 

shaped by a range of social, psychological, and 

contextual factors. In urban centers like Bangkok, 

where the intersection of tradition, modernity, and 

digital transformation is particularly intense, 

individuals are frequently exposed to diverse 

political narratives that influence their ideological 

orientations and civic behaviors [1]. As Thai 

society experiences rapid socio-political changes, 

traditional determinants of political perspective 

such as age, education, and income are increasingly 

accompanied by more dynamic factors, including 

political participation, trust in information sources, 

social media engagement, and news consumption 

[2,3].   

As Thailand's political and economic hub, Bangkok 

presents a unique landscape for analyzing political 

behavior. The city’s population is diverse in terms 
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of socioeconomic status, digital literacy, and access 

to political information. Urban citizens often 

engage with political discourse through digital 

platforms, creating new patterns of participation 

that differ from rural or conservative regions [4]. 

The widespread use of social media has accelerated 

this shift, giving rise to new forms of civic 

engagement and activism, particularly among 

younger generations [5]. 

In Bangkok, the frequency of political news 

consumption plays a crucial role in shaping 

political perspectives [6]. Citizens who actively 

follow political developments are more likely to 

possess higher levels of political efficacy and to 

evaluate public policy critically. Additionally, trust 

in political information sources is a significant 

concern in the Thai context, where misinformation 

and media bias have contributed to public 

skepticism toward political institutions [7]. 

Trustworthy information is essential for forming 

coherent and informed political views. Perceived 

political efficacy, the belief that one’s political 

actions can make a difference, also significantly 

influences how individuals engage with politics in 

Thailand. Studies show that empowered citizens are 

likelier to participate in elections, attend 

demonstrations, or express their opinions on social 

media [8]. Moreover, formal and informal political 

participation serves as a mechanism for reinforcing 

political identity and values [9]. 

Although existing studies have explored the 

influence of demographics and digital media on 

political behavior in Thailand, there is a lack of 

comprehensive research examining behavioral and 

perceptual factors, such as political efficacy, trust in 

information, and interest in national politics, as 

predictors of political perspectives, particularly in 

Bangkok. Most studies emphasize youth activism, 

election behavior, or rural-urban divides but do not 

integrate these modern psychological and media-

related variables into a unified model suitable for 

regression analysis. 

This study addresses this gap by providing an 

integrative analysis of the key behavioral drivers 

that influence citizens' political perspectives in 

Bangkok. By focusing on variables such as political 

news consumption, political participation, 

perceived political efficacy, trust in political 

information, and social media engagement, the 

study provides a modern, urban-centered 

framework for understanding political behavior. 

The findings are expected to contribute to academic 

literature in political science and communication 

studies while also offering practical insights for 

policymakers, educators, and civic organizations 

seeking to foster informed and active citizenship in 

Thailand’s digital era. 

1.1 Research Objectives 

 

 To examine the levels of political perspective 

and its associated factors—including political 

news consumption, political participation, trust 

in political information sources, perceived 

political efficacy, social media usage, and 

interest in national politics—among residents in 

Bangkok. 

 To analyze the relationships between political 

perspective and the identified independent 

variables using correlational and regression 

techniques. 

 To predict political perspective based on the 

combined influence of political news 

consumption, political participation, trust in 

information sources, perceived efficacy, social 

media usage, and political interest. 

 

1.2 Research Hypothesis  

 

H1: Political news consumption significantly 

predicts political perspective among Bangkok 

residents. 

H2: Political participation has a significant 

predictive relationship with political perspective 

among residents of Bangkok. 

H3: Trust in political information sources has a 

significant predictive relationship with political 

perspective among residents of Bangkok. 

H4: Perceived political efficacy significantly 

predicts political perspective among residents of 

Bangkok. 

H5: Social media usage for political engagement 

significantly predicts political perspective among 

Bangkok residents. 

H6: Interest in national politics significantly 

predicts political perspective among Bangkok 

residents. 

 

1.3 Literature Review 

 
Political Perspectives and Political Socialization 

Theory 

A political perspective refers to an individual's 

ideological stance on political issues, systems, and 

values. According to Political Socialization Theory, 

these perspectives are acquired and shaped over 

time through various agents, including family, 

education, peers, and, especially, the media [10]. In 

a rapidly urbanizing society like Bangkok, where 

individuals are exposed to a mix of traditional and 

digital influences, political socialization is 

increasingly mediated by online platforms and 

current political events. Political views are no 

longer fixed but evolve based on ongoing exposure 
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to news, participation in discourse, and trust in 

institutions [11]. This theory provides a foundation 

for understanding how modern behavioral and 

perceptual factors influence the development of 

political attitudes. 

 

Political News Consumption and Agenda-Setting 

Theory 

Agenda-setting theory posits that while the media 

may not dictate what people think, it significantly 

influences what people think about [12]. News 

media prioritize specific topics, effectively shaping 

the public's perception of what is important. In the 

context of Bangkok, where citizens have access to 

both state-influenced and independent news 

sources, the frequency of political news 

consumption can heavily influence one’s political 

perspective. Empirical studies show that regular 

exposure to political news contributes to stronger 

political awareness, opinion formation, and 

ideological stability [13]. Therefore, political news 

consumption is a crucial behavioral factor grounded 

in media influence theory. 

 

Social Media Usage and Uses and Gratifications 

Theory (UGT) 

Uses and Gratifications Theory explains media 

usage as an active process in which individuals 

seek content that satisfies their personal needs, such 

as information, social interaction, or identity 

expression [14]. Social media has become a 

powerful political tool in Thailand, providing users 

with access to real-time information, alternative 

narratives, and opportunities to engage in political 

discussions. Research indicates that social media 

use enhances political engagement, especially 

among younger citizens, by fulfilling informational 

and expressive needs [15]. In Bangkok’s digital 

society, the frequency and purpose of political 

social media use can significantly influence one's 

political awareness and ideological orientation. 

 

Trust in Political Information and Political 

Socialization Theory 

Trust in political information sources, whether from 

traditional media, social media, or official 

government channels, is a key element of political 

socialization. According to Political Socialization 

Theory, repeated exposure to trusted political 

content reinforces beliefs and shapes long-term 

perspectives [16]. In the Thai context, where media 

fragmentation and misinformation are prevalent, 

trust serves as a critical filter through which 

citizens form their political opinions. Studies have 

found that individuals who distrust political 

information are more likely to disengage or adopt 

extreme views, while those with high trust develop 

coherent and informed political perspectives [17]. 

 

Perceived Political Efficacy and Political 

Efficacy Theory 

Political Efficacy Theory distinguishes between 

internal efficacy, which refers to the belief in one’s 

ability to understand politics, and external efficacy, 

which refers to the belief that political systems 

respond to citizens’ needs [18]. High perceived 

political efficacy has been linked to increased 

political participation, a more substantial 

ideological commitment, and greater civic 

confidence. In urban areas like Bangkok, where 

political events often capture public attention, 

political efficacy plays a crucial role in shaping 

political attitudes. Individuals who feel politically 

effective are more likely to vote, protest, or engage 

in advocacy, reinforcing their political perspectives 

over time [8].  

 

Political Participation and Civic Voluntarism 

Model (CVM) 

The Civic Voluntarism Model [19] identifies three 

core resources for political participation: 

motivation, civic skills, and access to opportunities. 

Political participation, whether through voting, 

petitioning, or engaging in political conversations, 

provides individuals with a channel to express and 

reinforce their beliefs. In Bangkok, where political 

mobilization is increasingly digital, traditional 

barriers to participation are reduced. Research 

shows that political participation not only reflects 

existing perspectives but also deepens them by 

encouraging critical engagement and identity 

formation [20]. 

 

2. Methodology 
 

2.1 Research Design 

 

This study employed a quantitative research design, 

utilizing a cross-sectional survey method, to 

investigate the behavioral and perceptual factors 

influencing political perspectives among residents 

in Bangkok, Thailand. A structured questionnaire 

served as the primary data collection instrument. 

The study employed Multiple Regression Analysis 

(MRA) to examine the relationship between six 

independent variables: political news consumption, 

political participation, trust in political information 

sources, perceived political efficacy, social media 

usage, and interest in national politics, and the 

dependent variable, political perspective. Figure 1 

is conceptual model in the study. 
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Figure 1. Conceptual Model 

 

2.2 Population and Sample 

 

The study population consisted of Bangkok 

residents aged 18 years and older, who were 

eligible to participate in political processes and had 

access to political information through traditional 

or digital platforms. 

The minimum required sample size was determined 

using G*Power software, assuming an effect size of 

f² = 0.15, a significance level (α) of 0.05, a power 

of 0.95, and six predictors, which resulted in a 

required sample size of 138 respondents [21]. 

However, to enhance statistical reliability and 

generalizability, 400 completed responses were 

collected. 

A stratified random sampling technique was 

employed to ensure diverse and representative 

coverage across Bangkok’s 50 districts. The sample 

was first stratified by district, with the number of 

respondents in each district determined 

proportionally to its population size using official 

demographic data from the Bangkok Metropolitan 

Administration (BMA). Within each district, further 

stratification was applied based on age (18–30, 31–

50, and 51 years and above) and gender, aiming for 

balanced representation across these subgroups. 

Respondents were randomly selected within each 

stratum using randomized distribution techniques. 

Both online and offline survey methods were 

employed; online surveys were distributed through 

geo-targeted social media channels, while offline 

surveys were administered in public locations, 

including district offices, markets, and community 

centers. This approach enhanced the 

generalizability and validity of the findings while 

minimizing sampling bias. 

 

2.3. Research Instrument 

 

The research instrument was a structured 

questionnaire designed using 5-point Likert scales 

(1 = Strongly Disagree to 5 = Strongly Agree). The 

questionnaire was developed based on the 

conceptual framework and supported by existing 

literature. It was divided into three sections: 

Section A: Demographic profile (e.g., age group, 

gender, occupation) 

Section B: Independent Variables 

 Political News Consumption 

 Political Participation 

 Trust in Political Information Sources 

 Perceived Political Efficacy 

 Social Media Usage for Political 

Engagement 

 Interest in National Politics 

Section C: Dependent Variable 

 Political Perspective 

 

2.4. Validity and Reliability 

 

Content validity was established through expert 

review by three academic professionals in political 

science and public administration. Based on their 

feedback, revisions were made to ensure content 

clarity and relevance. 

A pilot study was conducted with 30 participants 

from an urban community outside of the primary 

sampling area to pre-test the questionnaire for 

clarity and usability. 

Cronbach’s Alpha was calculated to assess the 

internal consistency of each construct. All variables 

achieved reliability coefficients greater than 0.70, 

indicating acceptable levels of internal consistency. 

 

 

Political News Consumption 

Political Participation 

Trust in Political Information 

Sources 

Perceived Political Efficacy 

Social Media Usage for 

Political Engagement 

Interest in National Politics 

Political Perspective 

Independent Variables 

Dependent Variables 

H1 

H2 

H3 

H4 

H5 

H6 
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2.5 Data Collection Procedures 

 

Data collection was conducted through both online 

surveys (distributed via Google Forms) and in-

person questionnaire distribution at public venues, 

including parks, educational institutions, and local 

community centers, across various districts in 

Bangkok. Respondents were informed about the 

purpose of the study, and they provided informed 

consent prior to participation. Anonymity and 

confidentiality were strictly maintained throughout 

the data collection process. 

 

2.6 Data Analysis 

 

Data were coded and analyzed using IBM SPSS 

Statistics version 26. Descriptive statistics, 

including frequency, percentage, mean, and 

standard deviation, were used to describe the 

characteristics of the respondents and their 

responses. 

The core analysis used Multiple Regression 

Analysis (MRA) to examine the predictive power 

of the six independent variables on the dependent 

variable political perspective. Prior to analysis, the 

assumptions of MRA (including normality, 

linearity, multicollinearity, and homoscedasticity) 

were tested and confirmed. 

 

2.7 Ethical Considerations 

 

The research was conducted in accordance with 

established ethical research standards. Ethical 

approval was obtained from the university’s 

research ethics committee. Participation was 

voluntary, and respondents had the right to 

withdraw at any time. All collected data were kept 

confidential and used solely for research purposes. 

 

3. Results 
 

A total of 400 respondents from all 50 districts 

(khet) in Bangkok participated in the study, with 

samples proportionally allocated based on district 

population size. The gender distribution was nearly 

balanced, comprising 51.3% female and 48.7% 

male. In terms of age, 34.5% of respondents were 

between 18 and 30 years old, 42.0% were aged 31 

to 50 years, and 23.5% were over 51 years old. 

Regarding education, 62.8% held a bachelor’s 

degree, 25.6% had completed high school, and 

11.6% had attained postgraduate qualifications. 

Occupations varied, with 38.0% employed in the 

private sector, 22.5% in the public sector, 18.0% as 

students, 12.5% self-employed, and 9.0% 

categorized as retirees or in other categories. This 

diverse demographic composition ensured a 

representative sample of Bangkok’s urban 

population, suitable for the study’s analysis of 

political perspectives. 

 

 

Table 1. The Pearson’s correlation coefficients for the relationships between the Independent and Dependent variables 
Pearson’s 

Correlation 
1 2 3 4 5 6 7 

Political News Consumption (.875) .488** .224** .206** .406** .336** .407** 

Political Participation  (.874) .336** .291** .389** .455** .476** 

Trust in Political Information    (.838) .620** .482** .472** .424** 

Perceived Political Efficacy    (.868) .501** .449** .305** 

Social Media Usage      (.847) .530** .444** 

Interest in National Politics      (.867) .551** 

Political Perspective       (.867) 

Min 4.00 4.00 4.00 4.00 4.00 4.00 4.00 

Max 4.67 4.67 4.61 4.67 4.67 4.73 4.67 

 

Table 1 presents the Pearson’s correlation 

coefficients among the study variables, indicating 

that all independent variables had positive and 

statistically significant relationships with the 

dependent variable, political perspective (p < .01). 

The strongest correlation was found between 

interest in national politics and political perspective 

(r = .551), followed by political participation (r = 

.476), social media usage (r = .444), trust in 

political information sources (r = .424), political 

news consumption (r = .407), and perceived 

political efficacy (r = .305). These findings suggest 

that as levels of these independent variables 

increase, so does the level of political perspective. 

All variables also demonstrated acceptable to high 

internal consistency, with Cronbach’s alpha values 

ranging from .838 to .875. Moreover, no correlation 

exceeded the threshold of 0.80, indicating no 

concerns about multicollinearity and supporting the 

suitability of these variables for inclusion in the 

multiple regression analysis. 

 
Table 2. Model Summary 

Model R 
R 

Square 

Std. 

Error of 

Estimate 

Dublin-

Watson 
F Sig. 

1 .647 .418 .24435 1.954 45.850 .000 
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Table 2 indicates that the multiple regression model 

was statistically significant and accounted for a 

meaningful proportion of the variance in the 

dependent variable, Political Perspective. The 

multiple correlation coefficient (R) is .647, 

indicating a moderate to strong positive relationship 

between the set of independent variables and the 

political perspective. The coefficient of 

determination (R²) is .418, which means that 

approximately 41.8% of the variance in political 

perspective can be explained by the six independent 

variables: political news consumption, political 

participation, trust in political information sources, 

perceived political efficacy, social media usage, 

and interest in national politics. The standard error 

of the estimate is .24435, suggesting a moderate 

level of deviation between the predicted and 

observed values. Additionally, the Durbin-Watson 

statistic is 1.954, which falls within the acceptable 

range of 1.5 to 2.5, indicating that there is no 

significant autocorrelation in the model's residuals. 

The F-value is 45.850, with a significance level (p-

value) of 0.000, confirming that the overall 

regression model is statistically significant (p < 

0.001) and that the independent variables, 

collectively, reliably predict the dependent variable. 

 

 

Table 3. Coefficients model of Political Perspective 

Model 
Unstandardized Coefficients 

Standardized 

Coefficients t Sig. 
Collinearity Statistics 

b Std.Error β Tolerance VIF 

(Constant) .916 .159  5.762 .000   

PNC .121 .038 .146 3.148 .002 .703 1.422 

PP .159 .041 .185 3.828 .000 .652 1.533 

TPI .153 .043 .186 3.531 .000 .548 1.824 

PPE -.064 .039 -.086 -1.639 .102 .552 1.811 

SNU .084 .044 .099 1.909 .057 .567 1.762 

INP .281 .045 .316 6.255 .000 .595 1.680 

 

Table 3 presents the regression coefficients for each 

independent variable in the model predicting 

political perspective. Among the six predictors, 

Interest in National Politics (INP) had the most 

substantial positive influence on political 

perspective (β = .316, p < .001), indicating that 

higher levels of political interest significantly 

enhance individuals’ political viewpoints. This was 

followed by Political Participation (PP) (β = 0.185, 

p < 0.001) and Trust in Political Information 

Sources (TPI) (β = 0.186, p < 0.001), both of which 

were statistically significant predictors. Political 

News Consumption (PNC) also showed a 

significant positive relationship (β = .146, p = 

.002), supporting its role as a meaningful predictor 

of political awareness and orientation. Social Media 

Usage (SNU) approached significance (β = 0.099, p 

= 0.057), suggesting a possible effect, although not 

at the conventional p < 0.05 threshold. In contrast, 

Perceived Political Efficacy (PPE) did not 

significantly predict political perspective (β = –

.086, p = .102), suggesting that self-perceived 

influence over politics may not directly impact 

viewpoint formation in this context. 

Multicollinearity diagnostics revealed tolerance 

values ranging from .548 to .703 and VIF values 

between 1.422 and 1.824, indicating that 

multicollinearity was not a concern and that the 

predictors operated independently within the 

model. 

Based on the unstandardized coefficients from the 

multiple regression analysis, the predictive model 

for Political Perspective (PP) among Bangkok 

residents can be expressed as follows: 

 

3.1 Regression Model of Political Perspective 

 

The results of the multiple regression analysis can 

be expressed through the following regression 

equation: 

 

y ̂  = β0 + β1X1 + β2X2 + β3X3 + β4X4 + β5X5 + 

β6X6  

 

Substituting the unstandardized coefficients, the 

predictive model becomes: 

 

y ̂=0.916+0.121X1+0.159X2+0.153X3−0.064X4+0

.084X5+0.281X6 

Where: 

 y ̂ = Predicted Political Perspective 

 X1 =Political News Consumption (PNC) 

 X2 = Political Participation (PP) 

 X3 = Trust in Political Information Sources 

(TPI) 

 X4 = Perceived Political Efficacy (PPE) 

 X5 = Social Media Usage for Political 

Engagement (SNU) 

 X6 = Interest in National Politics (INP) 

Thus, the final regression model predicting political 

perspective is: 
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Political 

Perspective=0.916+0.121(PNC)+0.159(PP)+0.153(

TPI)−0.064(PPE)+0.084(SNU)+0.281(INP) 

 

This equation represents the estimated change in 

political perspective resulting from a one-unit 

increase in each independent variable, while 

holding all others constant. 

 

4. Discussion 
 

This study explored the behavioral and perceptual 

factors that influence political perspectives among 

residents in Bangkok, Thailand. The findings reveal 

that political perspectives are shaped by a 

combination of interest in national politics, trust in 

political information, political participation, 

exposure to news, and social media engagement. 

These results align with contemporary theories that 

emphasize the growing importance of media and 

civic behavior in shaping individual political 

attitudes. Consistent with Hidayat [22], it was 

found that interest in national politics emerged as 

the most significant factor in shaping one's political 

perspective. Individuals who are more engaged 

with national political issues tend to exhibit more 

defined political orientations. This finding supports 

the view that political interest plays a foundational 

role in political socialization, as it drives 

individuals to seek information, engage in 

discussion, and form opinions in response to 

current political events and national developments 

[11]. 

Political participation also significantly contributed 

to the formation of one's political perspective. The 

act of participating, whether through voting, 

community involvement, or public dialogue, 

appears to reinforce individuals’ political identity 

and perspectives [23].  Grassi et al. [24], revealed 

that the participation provides experiential 

knowledge and a sense of political efficacy, which 

are essential components in the development of 

political attitudes in democratic societies. 

Another key finding is the role of trust in political 

information sources. In the complex media 

landscape of Bangkok, where individuals are 

exposed to competing narratives, the perceived 

credibility of information sources significantly 

influences how political content is interpreted and 

internalized. A study by Hastindra Na Ayudhaya et 

al. [25], found that when people trust the 

information they receive, they are more likely to 

engage with it critically and use it to shape their 

perspectives. 

Exposure to political news, primarily through 

consistent consumption of political content, was 

found to play a significant role in shaping political 

attitudes. News consumption helps individuals stay 

informed and aware of political issues, thereby 

contributing to a more engaged and politically 

literate public. This supports the argument of Zhang 

et al. [26],  that media serve not only as a source of 

information but also as a platform for agenda 

setting and opinion formation. 

Although social media usage for political 

engagement had a more minor influence, it still 

demonstrated a meaningful contribution to shaping 

political perspectives. Social media platforms 

facilitate the sharing of political content and create 

spaces for public discourse. These platforms have 

become vital tools for political learning and 

engagement, especially among younger generations 

in Bangkok. 

Interestingly, perceived political efficacy had a 

limited impact on political perspectives in this 

study. This may reflect a contextual reality in which 

individuals, despite feeling capable of 

understanding political matters, remain skeptical 

about their ability to influence political outcomes. 

Such a finding underscores the need to strengthen 

democratic participation mechanisms and promote 

responsive governance, thereby fostering a stronger 

sense of political empowerment. 

 

5. Conclusion 

 
This study contributes to a deeper understanding of 

how political perspectives are shaped within an 

urban Thai context by focusing on behavioral and 

perceptual variables rather than traditional 

demographic indicators. By focusing the analysis 

on Bangkok, a politically dynamic and media-

saturated environment, the research provides a 

localized yet broadly relevant perspective on the 

formation of political attitudes in the digital era. 

The findings advance the literature by integrating 

media behavior, civic engagement, and political 

cognition into a unified explanatory model, 

illustrating the multifaceted nature of political 

orientation in modern society. Importantly, this 

study highlights the importance of fostering critical 

engagement with political content, providing access 

to credible information, and offering participatory 

opportunities to support a more informed citizenry. 

As political landscapes become increasingly 

complex and mediated, the ability to understand the 

drivers of public opinion will be essential for 

institutions seeking to strengthen democratic 

dialogue and responsiveness. The insights from this 

research provide a meaningful foundation for future 

work in political behavior, civic education, and 

digital policy development within Thailand and 

comparable urban contexts. While this study 

provides valuable insights into the behavioral and 
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perceptual factors influencing political perspectives 

in Bangkok, several areas warrant further 

exploration. First, future research could adopt a 

longitudinal design to track how political 

perspectives evolve over time in response to 

changes in political events, media environments, 

and policy developments. Such an approach would 

allow for a deeper understanding of causality and 

temporal shifts in political attitudes. 

Second, expanding the geographic scope beyond 

Bangkok to include rural or semi-urban areas would 

enable comparative analysis and reveal how 

contextual factors such as access to information, 

political culture, and civic infrastructure influence 

political engagement across regions in Thailand. 

This would enhance the generalizability of the 

findings. 

Third, incorporating qualitative methods, such as 

in-depth interviews or focus groups, can provide 

more comprehensive and nuanced insights into 

individual motivations, perceptions, and media 

interpretations that cannot be fully captured through 

quantitative measures alone. 

Fourth, future studies may benefit from integrating 

emerging variables, such as exposure to political 

misinformation, emotional reactions to political 

content, or algorithmic filtering on social media, to 

reflect the complexities of modern political 

communication better. 

Lastly, given the increasing importance of youth 

activism and digital political mobilization, further 

research should specifically investigate the role of 

generational differences and digital literacy in 

shaping political perspectives, which could inform 

civic education strategies and the development of 

digital policies. 
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